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Introduction 

The Corporate Eco Forum 2009 Annual Meeting drew more than 200 members 
to San Francisco to produce practical, actionable insights on business 

environmental strategy and execution. Representing more than $3 trillion in 
combined revenue, the companies in attendance included market leaders from a 
wide variety of industries, including Clorox, Deutsche Bank, General Electric, IBM, 
Levi Strauss & Co., Microsoft, PG&E, Sprint, 3M and the Walt Disney Company 
(see full list of CEF members on page 24).

The theme of the 2009 meeting, “Driving Eco-Opportunity in Challenging Times,” 
prompted senior executive attendees to focus on the practical questions of the 
moment: What are the most promising ways to drive cost savings? What should 
our other priority eco-investments and activities be? How can we tap into 
emerging best practices and avoid costly missteps? 

The recession has caused some companies to cut back on budgets and staff; these 
businesses argue that short-term survival issues must come first. Yet a large number 
of companies are staying the course or even expanding eco-efforts, recognizing that 
their long-term survival may very well depend on getting sustainability right. 

CEF Insight 2009 highlights top-line ideas and best-practice recommendations 
shared by members during the meeting. Importantly, many of these insights and 
recommendations reflect the opinions of individual members−not necessarily 
group consensus; as such, we hope this report helps to advance the debate and 
pinpoint areas needing deeper investigation and knowledge exchange.  

The contents are organized in three parts: (1) “Thought Leadership” contributions 
grouped by topic (such as Long-Term Strategic Considerations and Driving 
Innovation); (2) “Best-Practice Recommendations” grouped into specific functional 
areas (such as Marketing, Buildings & Facilities, Supply Chain and Government 
Relations); and (3) an annotated list of the “Innovators & Disruptors” that 
presented their green products and services at CEF.

The insight assembled in this report draws on the input of a broad cross-section of 
senior business practitioners who attended the 2009 Annual Meeting—CSOs, CIOs, 
CMOs, CTOs, Supply Chain VPs and more—and a select group of invited thought 
leaders from the investment, academic, consulting and nonprofit worlds. Note that 
most CEF sessions were conducted on a not-for-attribution basis; as such, this 
report only attributes comments to individuals or companies when made during 
“on-the-record” plenary sessions.Preview
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ABOUT THE CORPORATE ECO FORUM 
The Corporate Eco Forum (CEF) aims to synthesize pragmatic, best-practice 
insights on eco-strategy execution and ROI for senior executives from Global 
500 corporations. An initiative of the Sand Hill Group, the CEF is highlighted 
by an invitation-only annual meeting for industry leaders. Through the cross-
industry and cross-functional annual meeting, research program, industry reports 
and ongoing networking activities, CEF helps operationalize strategies, stimulate 
innovation and promote collective understanding of eco-approaches that  
increase business success. Find out more at www.corporateecoforum.com. 

COPYRIGHT 2009 CORPORATE ECO FORUM
The information contained herein has been obtained from sources believed to be reliable. The Corporate Eco 
Forum disclaims all warranties as to the accuracy, completeness or adequacy of such information. The Corporate 
Eco Forum shall have no liability for errors, omissions or inadequacies in the information contained herein or for 
interpretations thereof. The reader assumes sole responsibility for the selection of these materials to achieve its 
intended results. The opinions expressed herein are subject to change without notice. Reproduction of this report 
in print or electronic form is strictly prohibited without written permission from the Corporate Eco Forum.

Report editorial and design by Point by Point Publishing www.point-by-point.com.
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